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ENTREPRENEURS GIVEN MULTI MILLION
POUND LIFT OFF WITH LAUNCH OF
STARTUP BRITAIN

Government and Global Brands back National Drive to inspire
entrepreneurship: New national package delivers £1500 to every
start-up business.

Over 60 leading brands have pledged millions of pounds worth
of support to new entrepreneurs under a major new campaign
launched by the Prime Minister recently.

StartUp Britain is a ground-breaking response from the private sector to the Government’s
call for an ‘enterprise-led’ recovery. It will deliver the very best in support and advice for
startup companies, led by entrepreneurs for entrepreneurs.

StartUp Britain will be a champion for the UK’s 270,000 businesses that start up every year
aiming to help drive growth by accelerating, inspiring and celebrating Britain’s start-up talent.

It is fully supported by Prime Minister David Cameron and HM Government and has so far
gathered the backing of significant international brands including Barclays, BlackBerry,
Experian, Intel, Microsoft, McKinsey & Co. and Virgin Media.

Pledges to date include services and benefits comprising advertising and marketing, office
space, broadband, finance and mentoring support for start-up companies.

In total Startup Britain will deliver a benefit package that represents over £1500 in value for
every start-up company in Britain.

The face of the StartUp Britain campaign is a unique web portal which will point the way to
some of the best resources available for business owners. It will be the first ever portal to bring
together in one place the wide range of existing resources and will enable new businesses
to access the package of support pledged to StartUp Britain from international brands.

The Prime Minister David Cameron said: “We won’t build the future we want to see in this
country if we go back to the bad old days of big government spending, big borrowing

and big debt. The recovery we need is a private sector-led recovery, a recovery with
‘Made in Britain’ stamped all over it.

“We need to see a country where new businesses are starting up on every street, in
every town; where entrepreneurs are everywhere.

“We put out a call to business to rise up and help us drive the recovery and StartUp
Britain is part of the answer to that call. That’s what’s really exciting about this. The

people best placed to help business are the people who do business.” >

www.the-abs.org.uk You can now follow us on                        http://twitter.com/londonabs
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The Government also set out a series of measures
to help inspire, support and grow business
startups. These include:

•  working with the Peter Jones Foundation to
make Tenner Tycoon grow tenfold, leading to
250,000 young people across primary, secondary
and further education being loaned ten pounds
to experience running a business.;

•  support for every school in England to run its
own business through the Enterprise Champions
Programme;

•  the creation of enterprise societies in every
University and most Further Education Colleges
to develop students with the ambition and skills
for enterprise; and,

•  a new online tool enabling small businesses to
pitch their ideas on how they could do the
business of government more cheaply or more
efficiently. The best pitches will be hand picked
by a community of civil servants and will receive
intensive mentoring from several of Britain’s best
entrepreneurs.

Oli Barrett, a founding member of StartUp Britain,
said: “StartUp Britain is simple and powerful. It aims
to be the biggest ever drive from the private sector to
contribute to a robust economic recovery – an
‘enterprise-led recovery’, by business, for business.“

Emma Jones, founding member of StartUp Britain
and of Enterprise Nation, continued: “StartUp
Britain will inspire people to start a business who
might not otherwise have considered it. It will
celebrate entrepreneurship and accelerate the
growth of those start-up businesses that will in turn
provide wealth, jobs and entrepreneurial legacy –
which are all very much needed in the UK today.

“There is a host of great information and support
available to aspirant entrepreneurs and business
owners. The StartUp Britain website will bring this
together under one banner, providing access for
every start-up business in Britain. We are now looking
for additional support from the private sector in
order to bolster the StartUp Britain offer.”

Startup Britain has been supported by the
Business Finance Taskforce and the British Bankers’
Association.

Company pledges to Startup Britain include:

•  AXA will offer 10% off business insurance
•  BlackBerry will offer 1,000 free Start Up Guides
•  Microsoft will train 5,000 start-ups in how to use

technology to drive their business and
marketing activities, including free technology
resources worth up to £400 per company

•  Google will support start ups, initially by
providing them with a limited amount of free
advertising

•  Regus will offer one month free businessworld
membership

•  O2 to offer one months free line rental
•  PayPal will offer three months free fees for new

accounts when signing up to a Powa.com
website

•  Fujitsu offers a 30-day free trial and/or 10% off
the annual costs of IT storage/processing
requirements via its online “Cloud” service

•  McKinsey & Co will join with leading employers
to launch Entrepreneur First to encourage our
most innovative graduates to start up their own
business

•  YouGov and UCL, working with StartUp Britain
and in collaboration with Imperial College
London will lead the development of a pilot
Start-up Summer to stimulate, encourage and
support student entrepreneurs.

Startup Britain is now seeking additional pledges
from the private sector, and is asking British
businesses to visit www.startupbritain.org to
find out more about how to pledge their support
to the campaign.

StartUp Britain is the brainchild of entrepreneurs:

•  Oli Barrett, Co-Sponsorship Agency
•  Duncan Cheatle, The Supper Club
•  Rajeeb Dey, Enternships.com
•  Michael Hayman, Seven Hills
•  Emma Jones, Enterprise Nation
•  Lara Morgan, Company Shortcut
•  Richard O’Connor, Chocolate and Love
•  Jamie Murray Wells, Glasses Direct and Hearing

Direct

www.number10.gov.uk

http://www.number10.gov.uk
http://www.startupbritain.org
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Northampton Business School (NBS) has recently (March
2010) set up its first spin out social enterprise – 3E.

Strategic value of social enterprises

Social enterprises are seen by all three main political parties
as a key part of the ‘way ahead’ for the delivery of a whole
range of services that have been traditionally delivered by
the state or its agents.

Liam Byrne MP, Minister for the Cabinet Office, announced
at the VOICE 09 social enterprise conference on 11 February
2009 that, “whether it’s dealing with the current downturn or
preparing for the new opportunities that lie beyond, social
enterprise will become more not less influential on the path we
take as a country.”

Bob Ricketts, Department of Health Director of Systems
Management and New Enterprise has said, “social enterprise
can provide better value for money than larger, more
monolithic organisations” (Guardian Social Business special
report 18 February 2009).

David Cameron in a speech to the Social Enterprise
Coalition on 10 February 2009 said, “we need a framework
for the kind of social entrepreneurship that defines the
capitalism we need to see – capitalism with a conscience.
That's why we will create social enterprise zones around the
country and establish a new Social Investment Bank. That way,
social enterprises will know exactly where to go for tax relief
and where to find sources of finance, including grant money, to
grow and develop.”

It is clear that social enterprises are for the foreseeable
future going to be part of the fabric of the UK.

In 2009 NBS decided that it would take part in the social
enterprise movement and started developing options for
progressing the idea, including gaining support and
funding for spin off companies trading as social enterprises.

The opportunity

The European Social Fund (ESF) launched a call in 2009
aimed at establishing social enterprises to attempt to
alleviate social problems. NBS worked with local and
regional partners, including Social Enterprise East Midlands
(SEEM) to both identify key social problems affecting
Northamptonshire, and to develop a plan for a social
enterprise that would tackle these problems. The bid
submitted Project bid proposed ‘the unusual step of
attempting to establish a social enterprise within an ESF
project’ and was successful.

Our social aim

The social aim of 3E is to contribute to the social and
economic wellbeing of Northamptonshire by increasing
opportunities for individuals to access education, improve
their employability, and be entrepreneurial in their

approach to work and life. It aims to tackle the social
problem of unemployment among three distinct target
populations: NEETs (Not in Employment, Education or
Training), unemployed new graduates, and redundant
professionals.

Our products and services

3E offers its clients an individual counseling and coaching
service, delivered by accredited careers consultants that
also work with the client to select a ‘menu of support’
consisting of training and work placement schemes.

The type of training delivered depends on need and ability
and ranges from life skills and personal confidence
development, to post graduate management qualifications.
Work placements vary in duration from four weeks to three
months and are designed to give clients the opportunities
to carry out specific and meaningful projects for host
organizations. Some of our placements involve paid work,
others are done as part of a training and development
programme.

Progress

3E has been trading for just over six weeks. Set up as a
Community Interest Company, 3E has a staff of 12, including
a Chief Executive recruited from the social enterprise sector.
It has over 200 clients, thanks to a remarkably successful
marketing campaign, thus reflecting the real social problem
that unemployment in Northamptonshire has become. It
has organized over 60 work placements and booked over
70 people onto training programmes. Three of the directors
of the new spin out company are from NBS and can now
look business leaders in the eye and say, “we really do
practice what we preach.”

3E has made an excellent start to its trading life. However,
we all know the battles that lie ahead in running a
profitable business, especially a social enterprise, and we
look forward to updating the ABS on how we get on.

For further information please contact:
Jennifer Catlin
School Manager, Northampton Business School
Tel: +44 (0)1604 892921 (direct)
Email: Jennifer.Catlin@northampton.ac.uk

Northampton Invests in Social
Enterprise

mailto:Jennifer.Catlin@northampton.ac.uk


The Rice University Business Plan Competition (RBPC) is one
of the premier intercollegiate business plan competitions in
the world. The three-day finals event is intended to simulate
the real-world process of entrepreneurs soliciting start-up
funds from early-stage investors and venture capital firms.
Teams attending RBPC meet and network with over 170
experienced venture capital principals, early stage investors,
successful entrepreneurs and/or senior business leaders
who serve as judges for the competition.

continued >
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So much hinges on being in the right place at the right
time. That has certainly been true for the three founder
members of an innovative new start up company who met
just under a year ago as students at Lancaster University.

Despite all being full-time students, in the space of a few
months they had not only formed their own company, Gaea
Naturals, and filed for a patent for the underlying
technology, they had also been selected to put forward
their ideas at one of the world’s most prestigious business
plan competitions, at Rice University in Houston, Texas. The
project also went on to come second in the China UK
Entrepreneurship Competition, a competition for business
plans which have the potential to bridge China and the UK
in terms of product design, market or manufacture.

Full-time MBA students Sonu Bubna and Manoj Krishnapillai
met PhD student Shams Qamar Usmani in January this year,
not long after Shams arrived at the Lancaster Environment
Centre (LEC) on a Commonwealth Scholarship.

A PhD student in Chemistry from Aligarh Muslim University,
Shams had already been working for some time on
innovative low-energy technologies for treating industrial
waste water, with help from his mentors Dr Suhail Sabir and
Dr Izhar Farooqi – and had come to Lancaster for a year to
study with environmental biologist Dr Kirk Semple.

Drawing together the skills and ambitions of these three
individuals, Gaea Naturals was set up to provide innovative
environmental solutions for industrial waste water
recycling. In offering energy efficient, sustainable and cost
saving products that require a relatively low initial
investment, the company is driving efficient utilisation of
water in industries such as paper and pulp, petrochemicals,
pharmaceuticals, oil refineries and chemicals
manufacturing.

Entrepreneurial opportunities

Manoj was quick to spot the commercial potential of the
work Shams was doing. At 27, Manoj is already a serial
entrepreneur: he started his first business while still at
college and was also a co-founder of MobMe, a fast-
growing Indian mobile media company.

Sonu, who had worked in financial advisory services for KPMG
before starting her MBA, needed little encouragement. She is
from a family business background and was already on the
look-out for opportunities: “I’ve always wanted to do something
of my own, because I’m a third-generation entrepreneur,”
she says. “I realised early on in the MBA that I wanted to do
something different – and I was keen that it should be
something ‘green’, which is becoming more and more important.

“The competition at Rice in April provided a great platform for
showcasing our business. But it was all very intensive. After
being accepted for the competition, we had only eight days to
formulate our business plan.We were working 24-hour days, and
had seven or eight meetings a day, with lots of different people.“

New Green Business Harnesses
Skills from Science and
Management

Sonu Bubna outside the Lancaster Environment Centre where the
business was incubated.

The core team of Gaea Naturals: Shams Qamar Usmani (left), Sonu
Bubna and Manoj Krishnapillai.
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Support and advice

Sonu Bubna recalls the support and opportunities they
received both from Lancaster University and through the
Rice competition.

“We got a huge amount of information from the Lancaster
Environment Centre because they have researchers
specialising in water. They are also providing us with
incubation facilities and consultancy, all for free.”

For the competition they co-opted fellow MBA student
Juan Carlos Reyes Garcia, who, as a former sales and
operations manager for Procter and Gamble, brought to the
team considerable marketing expertise.

“Competing at Rice was a valuable opportunity to learn from
the judges what the key concerns of real business investors are,”
says Juan.“Being with MBA students from other schools and
sharing the same passions and dreams was fantastic. The
experience was really encouraging for my entrepreneurial soul.”

Also urging the team on to success and providing much
valued advice and mentoring was Dr Frank Cave from the
Institute for Entrepreneurship and Enterprise Education
(IEED) who teaches the New Venture Challenge module on
the Lancaster MBA. Dr Cave is an established academic in
the area of entrepreneurship with research interests
covering a broad range of topic such as the organisation
and financing of technology-based ventures, the informal
venture capital market and entrepreneurial decision making.

“It was clear that the ideas they were developing had real
potential, and they have demonstrated enormous determination
and focus in getting the business off the ground. Getting through
to the semi finals of the Rice business plan competition was a
very substantial achievement in itself,” says Dr Cave.

“It is especially gratifying that this venture has come about
through close co-operation between the Management School
and the Lancaster Environment Centre. It shows what can
happen when knowledge and skills from these different areas
are brought together, and we hope that there will be other
such collaborations in future.”

Technologies for the future

The first product to be launched in the Gaea Naturals range
is PaperTAG, a fully automated water filter designed
specifically for the paper and pulp industries. “The beauty of
our technology,” Manoj explains, “is that it requires much
lower energy consumption than traditional filtration systems,
so it helps companies to meet sustainability targets and fulfil
their regulatory obligations, at the same time reducing their
carbon footprint. It also allows them to save costs on both set-
up and maintenance – recycling water through our system
reduces waste water treatment costs by about 20 per cent.”

More cost-effective and sustainable methods of water
treatment have tremendous value in the paper and pulp
industry, says Shams, as for every 100 litres of water needed
to produce a tonne of paper, 60 litres will be discharged as
waste water for which companies will have to pay for
treatment. The UK also has more stringent regulations than
many other countries on permitted levels of chemical
residue in waste water. But the Gaea technology can
potentially be applied to other industries, too – the team is
already thinking about possible products for the
petrochemicals and pharmaceutical industries and for the
food and beverage sector.

Already the team has an agreement in principle from
United Utilities, who are looking at incorporating the
technology alongside their current systems, and from
Northern Tissue Group. “From the exposure we gained at the
Rice competition, we are also in talks with NASA and Dow
Chemicals,” Sonu adds. “The next few months look like being
as busy as the last, or even more so – it’s very exciting taking
the business forward, and with the Management School and
LEC behind us, we’re confident we will succeed!”

Further information on Gaea Naturals can be found at:
www.thegaeanaturals.com

Further information on Lancaster Environment Centre (LEC)
can be found at: www.lec.lancs.ac.uk

Further information on Entrepreneurship and Enterprise
Education (IEED) can be found at:
www.lums.lancs.ac.uk/departments/Entrep

New Green Business Harnesses 
Skills from Science and Management
continued
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University of Essex spin out company UltraSoC
Technologies secures £2million investment.

Octopus Investments is investing £2million in UltraSoC
Technologies Ltd, a pioneering company developing
advanced debugging technology for the embedded
electronic systems increasingly used in many everyday
products from cars to mobile phones.

UltraSoC was spun-out from the universities of Essex and
Kent in 2008 after being founded by Cambridge
entrepreneur Dr Karl Heeks and Professor Klaus McDonald-
Maier, Research Director at the University of Essex’s School
of Computer Science and Electronic Engineering.

The company is developing UltraDebugTM, an advanced
debugging technology for multiple processor systems used
to debug the application software that delivers the
functionality and performance in many modern embedded
electronic systems.

Professor McDonald-Maier, who is also Chief Technical
Officer at UltraSoC, said: “This funding will help us to develop
the technology into a licensable product. We have received
huge support and interest from system-integrators and end-
users in a broad range of application areas.”

Quick and efficient debugging of embedded electronic
systems is growing in importance as these embedded
systems are being used in more and more products such as
laptops, smartphones and data processing systems.

The funding from Octopus Investments will help develop
the technology platform into a licensable product and will
see the technical and marketing operation expanded at
UltraSoC’s main office in Cambridge.

Vice-Chancellor of the University of Essex, Professor Colin
Riordan, said: “It is a tremendous achievement for UltraSoC to
obtain this level of funding in the current economic climate.

“The fact the company has managed to secure significant
financing throughout its development shows the quality of the
technology and the team involved.

“We are extremely pleased that world-class research at this
University is being used to develop cutting-edge products with
huge potential to open up valuable new markets for British-
based businesses.”

Dr Heeks, Chief Executive Officer at UltraSoC, said: “We are
delighted to have closed this series A investment with Octopus
and believe that their experience and contacts, as well as their
funding, will bring much additional value to our Company.”

Luke Hakes from Octopus said: “UltraSoC epitomises the type
of early-stage business we are looking to partner with at
Octopus. The core team and its advisory board are of an
exceptional standard and they have the drive and ambition we
search for in our own staff.

“We believe they are capable of delivering a world class,
market-changing product that will be very difficult to displace.
We are looking forward to working with the team to help them
achieve this goal.”

The core technology being used by UltraSoC was initially
supported by substantial funding from the Engineering and
Physical Sciences Research Council (EPSRC). In 2009 seed
funding worth £400,000 was secured from the South East
Seed Fund and Iceni Seedcorn Fund which allowed the
company to open an office in Cambridge and progress the
research work into a technology demonstrator.

For more information please contact the University of Essex
Communications Office on 01206 873529.

Further information on Octopus Investments can be found
at: www.octopusinvestments.com

Further information on UltraSoC Technologies can be found
at: www.ultrasoc.com

For further information regarding the items in Media Bulletin 25, please contact the relevant business school representatives. If you require any additional copies of 
this Bulletin or wish to receive future issues, contact Vicky Robinson at: The Association of Business Schools, +44 (0)20 7388 0007 or email: vrobinson@the-abs.org.uk

ABSMEDIABULLETIN:25

£200 Million Investment Secured
for Essex Business School Spin Out
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http://www.ultrasoc.com
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By Richard Deighton, Director, Innospace, Manchester
Metropolitan University Business School

Innospace, Manchester Metropolitan University Business
School’s business incubator for start-ups and new
enterprises, has been running for almost two years now.
We are currently supporting 110 businesses who are either
preparing to launch or have been trading for less than 
18 months, and a third of these come from the digital and
creative industries – a key growth sector in Manchester and
the North West.

I have been Director of Innospace, located in the heart of
Manchester, since April 2009. In that time we have teamed
up with current Manchester Metropolitan University
students, graduates of all ages from other universities, and
the wider business community who have presented an
exceptional business idea to us. In my time here Innospace
has gone from strength to strength and we have set
ourselves the goal of becoming the No.1 new enterprise
hub in Manchester – we want to become known as the
place where people can come and make their business
ideas successful.

We are supporting a variety of innovative companies –
including an online retailer of outdoor equipment; a
company which provides packages of ingredients to 
deliver restaurant-quality food from different countries;
a consultancy looking at the whole culture of business;
a HR specialist to big business, advising especially on the
implications of recession; a technology company working
to reduce the bandwidth needed for streamlining live video
on the internet; and a talented team of product designers.

Innospace businesses benefit from a clustered open plan
working environment geared to the needs of growing
companies, free bookable meeting spaces, wifi for laptop
users and networked PCs, free broadband, free photocopying,
faxing and printing, and more. Rent is below the going market
value elsewhere in Manchester – and it’s not just the office
space that start-ups and new enterprise have access to.

Our business incubation services include free professional
business advice provided by Blue Orchid and The Winning
Pitch, backed up by brokers from Business Link and advisors
from banks, law firms and other professional service
companies. We provide regular business progression and
evaluation sessions, frequent business workshops and
networking events, access to consultancy services provided
by the University’s MBA students, and of course there is the
major advantage of simply being part of the Innospace
community – the vital knowledge sharing and interaction
among tenants.

In recent months we have completed some internal
enhancements to Innospace – we have built a new meeting
room which we hope will become the hub of everything we
do here, we have renewed our IT network, and are looking
to develop a personal web page for each of our
entrepreneurs to interact directly with personal mentors.

We have also established a partnership with the National
Council for Graduate Entrepreneurship (NGCE), a key part 
of our evolution as a graduate business incubator.

The relationship between students at Manchester
Metropolitan University and Innospace is something we 
are extremely proud of and keen to develop further.
Undergraduates on our BA (Hons) Business Enterprise,
postgraduates on our MSc Entrepreneurial Practice, our
MBA students, and others, are all taught enterprise modules
right here in Innospace. We have a comprehensive external
speaker programme open to staff and students, while the
Innospace businesses themselves provide learning
opportunities for the MMU community.

Innospace is also linked to the University’s Centre of
Enterprise, a leading research and knowledge transfer
centre bringing together practitioners, policy-makers and
academics who are interested in improving the
environment for entrepreneurship and competitiveness 
of smaller firms. The Centre engages with a wide range of
regional and national stakeholders, including key
institutions such as the Institute of Small Business and
Entrepreneurship (ISBE), the British Academy of
Management (BAM), The Princes Trust and the National
Federation of Enterprise Agencies (NFEA).

We have got the capacity to work with at least 70 more
businesses, extending our support to 180 different
companies, and by doing so we hope to not only keep
people out of the dole queue but help them to employ
others as their businesses grow. We have the expertise to
support all sectors, but are especially keen to work with
more businesses from the digital and creative industries
and help feed into the BBC’s move to Media City in Salford
Quays.

We want to continue our growth by attracting new tenants
to Innospace, and importantly by attracting new sponsors.
This is the perfect place for entrepreneurs to research,
refine and prepare their businesses for launching on the
regional, national and international stage.

Further information on Innospace can be found at:
www.innospace.co.uk

The No.1 New Enterprise Hub 
in Manchester

http://www.innospace.co.uk
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Danny Waine came across his business idea and future
business partner while completing his BA in Travel and
Tourism Management at Newcastle Business School,
Northumbria University. He valued the advice and support
from staff in the Business School and University as he
worked to launch Perfect Weddings Abroad, which offers
specialist weddings and honeymoons around the world.

Now Danny is giving something back by sponsoring an
outstanding student award at Newcastle Business School as
well as taking an active role in organising the next Future
You Student Conference at World Travel Market, the premier
global event for the travel industry.

After graduating with first-class honours in 2007, Danny
immediately set the wheels in motion researching the
market and sourcing office space in Staffordshire to grow
the fledging company. He and business partner Helen
Doyle, 41, have built up the main part of their business as a
specialist travel agency selling both their own and third-
party products to destinations including the
Mediterranean, Caribbean and Indian Ocean. In September
2008, the entrepreneurs entered the Travel Trade Gazette
Big Idea competition and successfully fought off 36
competitors to secure £100,000 of private investment.

“Perfect Weddings Abroad differentiates itself on the
personalised service it can offer customers, before, during and
after the wedding,” said Danny. “People looking for weddings
and civil partnerships outside the UK often find that operators
just focus on booking a holiday and stick a wedding package
on at the end. We wanted to do things the other way around.”

The past year has been an exciting time, says Danny. “We’re
on course to double our turnover during this calendar year, so
things couldn’t have gone much better,” he explains.
“Although many companies have struggled during the
recession, we’ve been lucky as we’ve picked up business from
those who’ve found it too expensive to get married in the UK,
so decided to get married overseas as the cheaper alternative.”

“It’s been a real learning curve for us and every small company
has growing pains, so we’re looking at ways of enhancing the
customer experience from start to finish. We have some
exciting new features that we’ll be launching on our website
over the next 12 months.”

The company comprises a team of 15 people – a mix of
office staff and self-employed home workers across the UK.
“One of the highlights of the last year for me is that we’ve been
able to give educational opportunities and overseas visits to
our home workers to enable them to experience the
destinations first hand,” he says. “I’ve also been proud to
sponsor a student award for Newcastle Business School. The
winner was Jessica Starkey and she won the Perfect Weddings
Abroad Prize for Best Overall Travel and Tourism Student.”

Talking about his entrepreneurial flare, Danny says: “My
degree at Newcastle Business School was pivotal in developing
my knowledge of the travel industry. As students, we attended

lots of networking events and conferences, so I was able to
build up good industry contacts. We were also given the
chance to do a placement year in industry and this is where I
met my business partner and found a gap in the market. Once
back at university doing my final year I made use of the advice
and services offered at the Northumbria University Student
and Graduate Enterprise Campus and built my confidence to
become self employed.”

Enterprise Campus is a unique service providing advice,
support and tangible assistance to students and graduates
wanting to start or develop their own business.

“When I was looking to get involved and launch the company
forward I was always really encouraged by the team at
Newcastle Business School to take a chance,” he adds. “Also
their knowledge and insight in to the industry and how niche
markets were set to prosper was a good pointer, and that has
been proven right. The skills I learned at Newcastle Business
School, particularly with regards to presentations, have helped
me immensely and I was proud to moderate the Future You
Student Conference at World Travel Market last November. This
year I’ve taken an active role in organising the event, and from
300 students last year it’s set to double in size to over 600!”

Last year the Institute of Travel and Tourism approached
Danny to join their Education and Training Committee,
which meets every other month, so he is now taking an
active role in raising and maintaining professional
standards in the industry.

For further information please contact:
Margaret Kubicek
Consultant for Education Practice, Communications
Management
Tel: +44 (0)1727 737981
Email: Margaret@communicationsmanagement.co.uk

Start Up Flies High on the 
Wings of Love

mailto:Margaret@communicationsmanagement.co.uk
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Executive MBA graduate Lindsey Nefesh-Clarke from ESCP
Europe has launched an online charitable organisation,
‘Women’s Worldwide Web’, to serve as a fundraising
platform to promote education, microfinance, mentoring
and networking for the advancement of women worldwide.
Lindsey worked on the business plan for the Women’s
Worldwide Web as part of her International Consulting
Project, a 12-month team project which is a key feature of
the EMBA programme at ESCP Europe.

The platform enables donors and lenders to support home-
grown development initiatives across the globe, in both the
northern and southern hemispheres. Lindsey is also a Board
Director of the Paris-based non-governmental organisation
Enfants d’Asie, which provides care and schooling for over
10,000 children in distress in South-East Asia.

During her time with the charity, Lindsey became inspired
to improve her managerial skills, picking ESCP Europe’s
Executive MBA programme to help do just that. “I wanted to
do an MBA so that I could strengthen my management and
leadership skills to help with my current role,” says Lindsey.
“A common misconception is that an MBA is only useful to
those in the corporate world, but I can’t stress enough how
relevant the skills and knowledge are to those in the charity
and not-for-profit sectors too. I also wanted to explore the
possible synergies between corporate social responsibility and
humanitarian work, and work in microfinance – which is
about extending small loans to poor people enabling them to
establish sustainable livelihoods.”

Prior to launching Women’s Worldwide Web, Lindsey
implemented a new urban microfinance programme to
provide micro loans (initial loans of approximately 45 Euros
to be repaid over a period of 2 months at a 1% interest rate)
for the families squatting in a cemetery-slum in Cebu City,
Phillippines. Enfants d’Asie was already providing care for
the children in the community and she implemented the
microfinance programme as a complementary scheme to
enable the parents of the families to establish income-
generating activities.

That knowledge of microfinance was invaluable when it
came to launching ‘Women’s Worldwide Web.’ Lindsey
explains: “I’ve been inspired by Professor Muhammad Yunus’s
Nobel prize-winning model of microfinance, which aims to link
social gain and development with economic gain. I believe this
model presents one of the most effective ways to alleviate
poverty and through this specific venture I hope to empower
women with loans, access to education, mentoring and
networking, enabling them to obtain skills and qualifications
and create their own small businesses.”

Lindsey is passionate about the role for business education
when it comes to influencing the global business landscape
in coming years. “It must not only adapt to the changing
world of business, but rather take the lead in helping
businesses and investors to transition to a culture of
responsibility and sustainability,” she says. “Business school
curricula can bring in real world cases or, better still, venture

out into the real world and help businesses to adopt a broader
stakeholder perspective. Business schools can communicate
the value of CSR, its tangible risks and tangible opportunities.”

She adds: “They can help companies integrate systems that
measure CSR impact (qualitatively and quantitatively) and
help implement performance metrics that go beyond earnings
per share to include environmental and social factors. Business
education can help businesses to go beyond damage control
and compliance in internalizing externalities, seizing
sustainable business as a business opportunity.”

In recognition of her contribution to the humanitarian
sector, Lindsey was awarded ‘Student of the Year’ by The
Independent and Association of MBAs (AMBA). She is also a
Board Member of Caméléon – a humanitarian organisation
based in the Philippines which provides care to children
who have suffered physical and sexual abuse.

“At some point in their career, most people will question the
meaning of their work and what contribution they have made
to society,” says Lindsey. “There are many people for whom
financial gain in their career is not sufficiently motivating;
doing meaningful work to make a positive difference in the
world and to help people is more important. I like to think that
we are seeing a paradigm shift in the emergence of social
business which is all about that… where financial gain and a
positive social and environmental impact are compatible, a
win-win. That’s where the MBA can play a key role in
promoting smart business which is about doing business and
doing good in the world.”

For further information please contact:
Margaret Kubicek
Consultant for Education Practice, Communications
Management
Tel: +44 (0)1727 737981
Email: Margaret@communicationsmanagement.co.uk

EMBA Graduate from ESCP
Europe Launches Global
Philanthropy Organisation
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A

The first ever student to enrol on Nottingham University
Business School’s MBA Entrepreneurship programme won
the Nottingham Post New Enterprise of the Year Award
2010 for his company, Aware Monitoring.

After he completed his MBA, Nick Barker and business partner
Simon Oxley founded Aware, a web application monitoring
business that checks web page content to ensure it is correct.

Launching its first products in December last year, Aware
has already won contracts from some of the UK's top web
application providers. Its software offerings help ensure
that users' website applications work as efficiently as
possible and are being used to monitor performance of the
Ladbroke and William Hill mobile phone betting platforms,
and dieting-aid websites run by Boots and the NHS.

Nick said,“we spotted a niche in the market through focusing
on web applications rather than websites and recognised that
there was a market for a monitoring application which is
reliable, accurate, and easy to use. Our current sales are now
showing a monthly growth of 170% and with a growing list of
applications suitable for our product, Aware Monitoring is
already on the next phase of its product development.”

Aware has recently seen its most successful quarter in its
two year history, upgrading most current customers and
winning new business from competitors.

Aware Monitoring is based in the School’s EnterpriseLab in
the new Innovation Park on Nottingham’s Jubilee Campus.
EnterpriseLab is a germinator that focuses on early stage
business ideas and assists in getting viable ideas to a
position of trading. A bespoke facility that acts as a focus for
the School’s entrepreneurial research and teaching, the Lab
– Learning about Business – offers unique infrastructure,
advice, and support to both students and graduates
interested in starting their own business.

The Lab assesses business ideas from across the East
Midlands, provides training in business planning to graduates,
and offers accredited training to staff from regional
universities in key themes of commercialisation. The Lab
enables higher education, business, and enterprise partners to
collaborate in furthering innovation and competitiveness in
the East Midlands and beyond. It offers a full range of facilities
and expertise from the School’s renowned University of
Nottingham Institute for Enterprise & Innovation (UNIEI) for
new ventures, including office space for spin-out companies,
computer labs, meeting rooms, and access to regular
workshops and surgery sessions in finance, marketing,
intellectual property, taxation, legislation, and funding.

The EnterpriseLab also runs a high profile annual business plan
competition – Biotechnology Young Entrepreneurs Scheme
(YES) – designed to raise awareness of commercialisation
among bioscience postgraduate and postdoctoral researchers.
Now in its 15th year,YES was developed and is delivered by a
partnership between UNIEI and the Biotechnology and
Biosciences Research Council (BBSRC).

For further information please visit 
www.nottingham.ac.uk/uniei/student-
enterprise/enterpriselab/index.aspx

Aware Monitoring: New
Enterprise of the Year Award
Winner

Aware Monitoring founders Nick Barker and Simon Oxley.

http://www.nottingham.ac.uk/uniei/student-enterprise/enterpriselab/index.aspx
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Aston Business School has been awarded a £49,000 grant to
carry out further research into High Growth Firms, or HGFs.
This will enable Aston to further strengthen its position as a
lead research group on HGFs in the country. Aston research
shows that just seven per cent of UK businesses are classed
as high-growth in the 2007-10 period, yet they are
responsible for creating over half of all new jobs.

The funding from the National Endowment for Science,
Technology and the Arts (NESTA), will enable Professor Hart
and his seven-strong team in the Economics and Strategy
Group at Aston to better understand why HGFs:
1. are more resilient than non-high growth businesses and 

have markedly less insolvency rates 
2. are more likely to increase sales and employment 
3. why the share they had of the market remains same 

during the recessionary period, and 
4. why they remain the most important source of job creation.

Leading researcher Professor Hart’s latest findings, which
are part of a new NESTA report, ‘Vital growth: the
importance of HGFs to the recovery’, argues that because of
their crucial role in creating jobs and their resilience during
tough economic times, there is a need to understand more
clearly the factors driving growth in these firms. Professor
Hart said: “I am grateful to NESTA for giving Aston Business
School the opportunity to expand on our previous research
into high-growth firms. We need to understand precisely their
contribution to the UK economy.”

The new research will focus on the following five strands:
1. Characteristics of UK HGFs 
2. Financing of UK HGFs 
3. HGFs in the innovation eco-system 
4. Examining the relationship between firm dynamics and 
4. productivity growth 
5. Identification of UK HGFs during the recession.

Stian Westlake, Director of Policy and Research at NESTA,
said: “The team at Aston has played a vital role in helping us
understand where growth will come from in the future,
something that is of critical importance to business leaders
and policymakers alike. We look forward to working with
Aston’s highly experienced team to learn more about the
characteristics of these crucial businesses.”

Separately, Professor Hart and his colleagues have been
working on other research around HGFs, commissioned by
Birmingham City Council, UK Trade and Investment (UKTI)
and UK Commission for Employment and Skills (UKCES).
In addition, Professor Hart has been working with the
Enterprise Directorate of the Department for Business
Innovation and Skills (BIS) to use his research to inform their
metrics on the Bigger, Better Business strategy which was
launched in January 2011.

For further information please contact:
Dhiren Katwa
Email: d.katwa1@aston.ac.uk

Aston Leads on Research on
Business Performance in the
Recession

CreditScorer Ltd, a Leeds University spin-out company was
established by Professor Nick Wilson with funding from the
White Rose Innovation Fund (£250,000) in 2002. The
company was born out of research on corporate risk within
the Credit Management Research Centre (CMRC) developed
an online risk management system for organisations
involved in corporate lending and built a credit reference
data-base for the population of UK limited companies and
unincorporated businesses.

CreditScorer developed alogorithms that generate real time
risk scores and default probabilities (PDs) for the population
of UK Companies and Small Businesses and on-line
portfolio management facilities. The company developed
an on-line benchmarking and risk management service for
businesses extending trade finance, (CreditScorer.com;
RiskScorer.com), the Utilities sector (UtilityScorer.com) and a
debt pricing service for the debt sale and purchase market
(Debtpricer.com).

The company received a second round investment of
£1,000,000 from the Bonnier Group in July 2003.
CreditScorer won contracts to build commercial risk scores
for the credit agency ICC Ltd (part of the Bisnode Group)
and Basel II compliant risk management systems for major
banks, the latter gained FSA approval as an Advanced
Internal Rating System. The Company made a successful
exit when Leeds University and the White Rose fund sold
their shares to Bisnode AB in March 2007.

For further information please contact:
Joe Swan
Marketing Manager
Tel: +44 (0)113 812 4825
Email: j.swan@leedsmet.ac.uk

Spin-Out Activity
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